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and Arie W. Kruglanski, PhD 
 

This definitive work—now extensively revised with many all-new chapters—has 

introduced generations of researchers to the psychological processes that underlie 

social behavior. What sets the book apart is its unique focus on the basic principles 

that guide theory building and research. Since work in the field increasingly transcends 

such boundaries as biological versus cultural or cognitive versus motivational systems, 
the third edition has a new organizational framework. Leading scholars identify and 

explain the principles that govern intrapersonal, interpersonal, intragroup, and 

intergroup processes, in chapters that range over multiple levels of analysis. The 

book’s concluding section illustrates how social psychology principles come into play 
in specific contexts, including politics, organizational life, the legal arena, sports, and 

negotiation. 

 

New to This Edition 

᛫ Many new authors and updated chapter topics. ᛫ Stronger emphasis on the contextual 

factors that influence how and why the basic principles work as they do. ᛫ Incorporates 

up-to-date findings and promising research programs. ᛫ Integrates key advances in 

such areas as evolutionary theory and neuroscience. 
 

“This volume provides a panoramic view of classic and emerging topics in social 

psychology. The geographic diversity of the authors brings forth an exciting range of 

topics as well as offering up a more accurate perspective on the psychology of social 
behavior.”                                                                           —Mahzarin R. Banaji, PhD 
 

Partial Contents 
I. Principles in Theory 

Intrapersonal Level: 1. Evolutionary 

Foundations of Social Psychology.  
2. Approach Motivation and Emotion from  

a Biological Perspective. 3. Judgment and 

Decision Making. 4. Construal Processes.  

5. Motives Working Together. 6. Human 

Autonomy in Social Psychology.  

Interpersonal Level: 7. The Biological 

Foundations and Modulation of Empathy.  

8. Social Bonds. 9. Understanding the Minds 

of Others. 10. Shared Reality. 11. Goal 

Transactivity. 12. Major Principles  

of Attachment Theory. 13. Relational 
Motives.  

Intragroup Level: 14. Indirect Reciprocity, 

Gossip, and Reputation-Based Cooperation. 

15. Aggression, Violence, and Revenge. 

16. Cultural Systems. 17. Social Ostracism. 

18. The Social Power of Emotions.  

Intergroup Level: 19. Intergroup Processes. 

20. Stereotype Content Model.  
21. Perceiving Others as Group Members. 

22. Intergroup Contact and Prejudice 

Reduction. 23. Categorization and Identity 

as Motivational Principles in Intergroup 

Relations. 24. Culture and Intergroup 

Relations. 

II. Principles in Context 

25. Helping, in Context. 26. Social 

Psychology and Law. 27. Psychological 

Shortcomings to Optimal Negotiation 

Behavior. 28. How Prominent Features  
of Organizational Life Inform Principles  

of Social Psychology. 29. Political 

Extremism. 30. Achievement Goals and 

Self-Regulation in the Sport Context. 

 
>> Visit www.guilford.com/p/VanLange for the complete table of contents and contributor details.  
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Europe & the United Kingdom; Central Africa 
(including Nigeria, Ghana, Kenya, Ethiopia, and 
Malawi); Israel:  
Taylor and Francis 
book.orders@tandf.co.uk 
More information at www.routledge.com/guilfordpress 
 
Australia and New Zealand:  
Woodslane Pty Ltd 
info@woodslane.com.au 
More information at woodslane.com.au 
 
Singapore, Malaysia, Thailand, Indonesia, The 
Philippines, Brunel, Vietnam, Myanmar, Laos, 
Cambodia, China, and Hong Kong:  
Taylor and Francis Asia Pacific  
info@tandf.com.sg 
More information at www.routledge.com/info/orders 
 
 

 
South Africa, Swaziland, Lesotho, Namibia, 
and Botswana:  
Taylor & Francis 
academic@jonathanball.co.za 
More information at taylorandfrancis.com 
 
India:  
Taylor and Francis India 
inquiry@tandfindia.com 
More information at www.routledge.com/india 
 
Taiwan:  
Unifacmanu Trading Co., Ltd. 
winjoin@ms12.hinet.net 
More information at www.winjoin.com.tw 
 
Japan (non-exclusive distributor):  
MHM Limited 
sales@mhmlimited.co.jp 

 

Ordering Information (U.S. & Canada Only)  

 
Four Easy Ways to Order 
Be sure to use promotional code AF2E when you order to receive  
25% off + free shipping—in the U.S. & Canada only. 
 

1. Online: www.guilford.com 
 
2. Download and print an order form which you can use to mail or fax your order: 

www.guilford.com/orderform 
 
3. Call Toll-Free: 800-365-7006 (Mon.-Fri., 9am–5pm, ET) 
 
4. Email: orders@guilford.com  

 
List prices are valid in the U.S. and Canada and are listed in U.S. dollars on this flyer. Prices are subject to change. Special offers are valid in the 

U.S and Canada only. Publication dates may vary by region. 
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If you are outside the United States or Canada, in a country where Guilford has an exclusive distributor, please 

contact that company. A list with contact information for these distributors is below. Please note that pricing may 
vary by distributor, and the discount offered on this flyer may not be available internationally. For territories not 

covered on this list, please go to www.guilford.com/international-ordering.  
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